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Fadi Eissa 

Weaved throughout the world, fabrics, textiles and clothes 
reflect the cultual richness, innovative artistry and creativity 
from different places. Handmade textiles are part of world 
heritage, and in an increasing world of technology they are 
a reminder of the finer items in our cultures.

Many cultures take great pride in their textile and fabrics 
industry, and for some countries, they are integral to their 
national economic output. Some fabrics cost millions of 
dollars, while others are very cheap, the price varies differ-
ently depending on a variety of factors.

There are so many different weaves in the world and too 
many for us to give you a complete global overview! But in 
this volume we hope to provide you with a snapshot. From 
China to Italy, USA to Scotland and Sri Lanka, we bring you 
insights into fabrics and textiles from around the world.

We hope you enjoy it!

Call of Culture Team
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ARRIBA LOS PONCHOS!
By  Lucila Valsecchi

Argentine textiles and handcrafts are, recog-
nized around the world. Possibly the most 
important of them is textile production. 
Since ancient times, all through the land, 
Argentine textiles have developed a large 
variety of techniques and forms, that have 
been shaped by colonization, and are still 
used today. 

Driving along the arid landscapes of the 
Patagonic Steep and the Calchaquies valleys 
in North West Argentina, you will find out-
side the ‘ranchos’, the traditional room used 
to knit and make clothes. Considered a core 
handcraft of Argentine culture, these colour-
ful pieces of thick wool contrast with the 
nature of the territory, offering a brightness 
and vivacity that the dry scenery around 
many of these regions lack. 

Weaving is one of the oldest forms of our 
Argentine culture. Originally, the handcrafts 
or ‘artesanias’ were produced for self supply 
and community need, not for markets or 
commerce like in other Latin American coun-
tries. The inhabitants of these region would 
make clothing and textiles for practical pur-
poses, while also trading for other produce. 
Nowadays, considering the large amounts 
tourism in these areas, textile production has 
increased and it is sold to people from all 
over the globe as a distinctive part of our 
culture.

These textile production techniques have 
been preserved from past generations of 
native communities in the area. However, 
other techniques and designs were influ-
enced by European colonization. These 
foreign methods and tools were combined 
with the original forms to create objects that 
actually characterize, modern Argentine 
national identity. In the northwest of the 
country, the ‘telar criollo’ is now an extended 

technique with Spanish roots. In the Patagonia, 
however, the instruments of the aboriginal 
communities are still used.

These Argentine textiles are made of wool of 
different Andean animals, such as guanaco, 
llama, vicuna and alpaca; even though nowa-
days sheep wool - a trait inherited from Europe-
an colonization - dominates the production.

“El Gaucho con su Poncho” 
Possibly the icon of the textile tradition in 
Argentina – and in many Latin American 
nations - is the poncho. This piece of clothing is 
part of the emblematic outfit of the Gaucho, a 
tough free-riding horseman from the pampas, 
one of the best-known cultural symbols of our 
nation. 

The poncho consists of a rectangular wool gar-
ment with an opening in the centre for the 
head, which lays down on the shoulders and 
covers the upper part of the body. Used as a 
warm coat for the long horse rides, this distin-
guishing piece of wool has also been used to 
protect from the rain, as a bed blanket, and 
even as a disconcerting fighting tool and 
shield. 

Nowadays, as well as the traditional poncho is 
present in the contemporary outfit - especially 
in rural areas - alternative models based on the 
classic design are popular fashion items. Differ-
ent materials and brighter colors with the same 
shape revive the significance of our traditions 
and culture in the urban cosmopolitan life.  



Artigiani Italiani



Let’s leave it to the Artigiani
By  Valentina Primo

For most, Italy and fashion are indisputable 
synonyms. No matter what language you 
speak, the “Made in Italy” label is an indica-
tor that yells good quality, a matchless 
national brand constructed on nothing less 
than the skill of its craftspeople. The art of 
crafting garments for Italians is a matter of 
tradition (and performance, if you ask the 
experts.)

“If your suit is not performing well, it’s like 
being in a car where you can feel every little 
bump in the road”, illustrates Luciano Bar-
bera, owner of the Carlo Barbera Mill, in an 
interview with The New York Times. Close to 
Barbera’s factory in Milan stands Vigevano, 
the small town that is home to the first 
Italian shoes factory, established in in 1866. 

The Lombard city’s longstanding tradition to 
produce footwear becomes apparent as one 
stroll across the Museo Internazionale della 
Calzatura (International Footwear Museum), 
a dazzling collection of the biggest fashion 
brands and a series of shoes belonged to 
historical figures. Down by Lake Como 
stands the cradle of Italy’s finest creature: 
silk. 

Arriving from Far East in the 15th century, 
silk was quickly introduced to Como, who 
assumed the role of master and landmark of 
silk by planting mulberry, a tree that feeds 
the silkworms. Foulards, sweaters, scarfs, 
ties,and curtains, acquired an inimitable 
fashion even for the Chinese, fathers and 
inventors of the soft fabric. Despite Lom-
bardy and Milan have been consecrated as 
the capital of fashion, there is more to Italy 
than runway timeless class. 

Drenched by the Tuscan sun and close to 
artistic Florence, the textile district of Prato 
brings the world a touch of creativity and 
genius, from Hollywood garments to green 
recycled products. Indeed, Prato-made textiles 
were used for the costumes in "The Gladiator", 
"Braveheart", and the whole wardrobe in 
"Gangs of New York".

The city also houses the Museo del Tessuto 
(Textile Museum), which is located in a sug-
gestive setting: the converted Campolmi 
textile mill. It hosts antique fabrics, equipment 
and exhibitions as “Italian fabrics from Renais-
sance”, dedicated to the workshops that 
became worldwide famous thanks to the high 
quality of velvets, damasks and other precious 
woven.

Southwards, among the magnificent medieval 
jewels of Umbria, stands the Cashmere Valley, 
an oasis of softness in the midst of lush green 
surroundings. The secret to its , as with all 
things Italian, seems to be handweaving, an 
art that is patiently taught at the Church of 
San Francesco delleDonne, in Perugia.
From Venetian masks to haute-couture ingen-
ious fashion, textiles in Italy are an undoubted 
landmark of style. And, much like everything 
else in this country, a meticulous handcrafted 
delicacy.





From old to new and back again 
Insights into Pakistan’s unique history of fabrics

By  Ayesha Azhar

Pakistan harbors a unique recipe for a variety 
of textiles that narrate history in a manner 
that has bewildered many historians. The 
country’s geographical relationships with 
India, Afghanistan, Iran and China, the influx 
and influence of a range of different civiliza-
tions over the ages, has contributed 
immensely to the history and development 
of the textile industry. Additionally, it is the 
largest manufacturing industry in Pakistan, 
generating employment for every sector of 
society.

Each historical era narrates a chapter in 
Pakistan’s textile development, where reli-
gion, quality of land profile, climate and 
cultural variation, were all seen in the weav-
ing form. From the northern areas of Gilgit 
and Hunza, towards Texila, and the rich raw 
material heaven of cotton in Punjab, to the 
finely woven antique ‘khes’, where this rare 
textile is produced by the distinct Sindh 
culture. 

The Silk Road had important transcultural 
trade influences on the development of 
textile and production methods. From the 
Indus Valley Civilization, one of the oldest 
civilizations recorded, Muslin of the finest 
weave was produced using cotton and 
delicate weaving and spinning.

Yarn also contributes largely to the fine Paki-
stani fabrics and can be seen all over the coun-
try. Accessibility towards raw material and 
knowledge of traditional skills allowed made 
the material to be used very extensively. 

A variation in cotton and silk was exported 
between the fourteenth and sixteenth centu-
ries from cities all over Pakistan. Lahore, Thatta, 
Karachi and other areas all created fine cotton, 
velvet, silk and brocades.  Today though, artifi-
cial fiber is now more popular due to faster pro-
duction, however the beauty of natural wool 
and cotton still holds an important place. The 
finesse of handmade items have took a back 
seat to faster automated weaving systems.

Not all fabrics are machine made though. 1998 
saw the introduction of Khaadi. Created by a 
young, up-and-coming textile designer, this 
revitalized handmade items, using old produc-
tion techniques to design new items for con-
temporary Pakistan. And slowly, this became a 
trend in the trend in the modern textile indus-
try - using ancient techniques to create new 
and inspiring designs.



Palestinian Handicrafts: Enduring genera-
tions, occupation and time By  Rawda Harb

Palestine is home to many different styles of 
textile production that have been in the 
region for generations. The current textiles 
industry employs many people and is an 
important part of the Palestinian economy. 
The following is an overview of some of the 
most distinct handicrafts.

Olive Wood Sculptures
Known for its flexibility, and beautiful colors, 
olive wood sculptures are a revered Palestini-
an handicraft. They characterize Palestinian 
cities, especially Jerusalem and Bethlehem, 
as well as stories from the Bible and embody 
religious scenes in the Holy Land, such as the 
Temple Mount, the Church of the Resurrec-
tion, the Church of the Nativity, the Cave of 
the Patriarchs and others. This craft faced 
many problems in the past due to  theA scar-
city of olive wood as a result of the blockade 
and fields closure, and the establishment of 
settlements, which led to the uprooting of 
thousands of olive trees. 

Embroidery
The art of embroidery in Palestine can be 
traced back to 4500 BC. It is a Palestinian folk 
art that is passed down through time with 
mothers teaching it to their daughters, gen-
eration after generation. Performed manual-
ly, Palestinian women use colorful silk 
threads to create original embroidery. Areas 
notable for this craft and their fabrics are, 
Bethlehem, Ramallah and Beit Dagan.

 Glass and Porcelain
Hebron is a city famous for its mountains and 
arts industry. Here you’ll find people at work on 
glass, porcelain, pottery, leather and footwear. 
Specifically though, the crafts pottery and por-
celain date back nearly 350 years in Hebron. 
With a very hot oven (around 1200 degrees 
centigrade), the glass is melted and picked up 
using metal tube and is blown it to form the 
desired shape. Pistons and shears are used to 
finalize the design. Some common items are 
pitchers and lamps. The object is then colored 
and finished.

Pottery
Pottery in Palestine goes back more than 4000 
years, when Palestinian farmers were using clay 
to make structures for storing their crops, and 
dishes for food. Southern Palestine and the the 
West Bank mountain are home to excellent soil 
for creating pottery, known for their beautiful 
colors, heart and strength. Pottery workers mix 
two types of soil to produce the clay material 
required for their craft. These crafts are part of 
Palestinian heritage and are a legacy inherited 
from generations past. They carry our history, 
faith and embody human presence on Pales-
tinian land and our steadfastness in resisting 
the occupation.





A la Russe: 
Russian fash-
ion through 
the ages

By Ekaterina Fedirova   

The large generosity of Russia’s soul is as 
immense as the nation’s land itself. Influ-
enced over centuries through different 
national fashions, all Russians’ clothes - even 
the poorest - reflected their period, be it 
through piety, superstition, ritualism or even 
references to the agricultural calendar. 

Collections in Russian ethnographic muse-
ums are largely made up of costumes from 
the 18th to 20th Century. These are mostly 
shirts, sundresses and kokoshniki. Mostcos-
tume in the past consist of hats, shoes and 
diverse clothing. Accessories included em-
broidered belts, jewelry, knitted stockings 
and other items.  All clothing was created 
manually from homespun linen, silk and 
velvet. Nobles were able to afford clothes 
from overseas where they often encoun-
tered foreign fabrics such as taffeta, brocade, 
satin and pestryad. 

During the Soviet Union, everything 
changed dramatically. Color and style was 
replaced by practicality and efficiency, only a 
few were allowed the style and beauty of 
earlier periods. In 1959 Dior brought their 
latest collection to Moscow and paraded 
them Red Square, this event was photo-
graphed and published in Life magazine. The 
contrast between high fashion and everyday 
life has never been so obvious. Jeans, a 
symbol of the bourgeoisie and America, 
could be bought from smugglers for a large 
price that time. In the movie, "The Diamond 
Arm" by Leonid Gaidai, the very ironic fash-
ion of the time is displayed. Legendary 
gowns with pearl buttons were sought after 
but impossible to acquire, while trousers 
were transformed into stylish shorts.

After the end of the Soviet era all rebelled. 
Men, women, youth and children's fashion 
became even colorful, bold and diverse.  The 
people just cut loose. Today, of course, Russia 
has all global fashion trends as well as its 
own designers. Nevertheless, in the post-So-
viet space, fashion ran mad with creativity. 

It was a time of adventure and experimenta-
tion, while contemporary Russians increas-
ingly look back to forgotten eras and active-
ly promotes the trend, a la russe.





The Scottish Kilt: 
Practical, Battle Hardened and a Fashion Icon 
By Richard Mooney

“Any self-respecting Scot knows that a good 
tartan is the solution to everything: it tells 
you where you are, where you belong, who 
your friends and family are,” writes Trisha 
Telep in The Mammoth Book of Scottish 
Romance. “Forget the Vikings: those guys 
just can’t hold a candle to a delicious bat-
tle-weary warrior whose fighting skills and 
wicked sex appeal have spawned a thousand 
Scottish heartthrobs.”

The kilt is a Scottish icon known the world 
over. At first sight, many will call it a man’s 
“skirt”, implying that too wear a kilt is dress 
like a woman and that therefore Scottish 
men must be less masculine. However, this 
common misconception couldn’t be further 
from the truth. 

The kilt is a centuries-old garment of tradi-
tion and legend, forged in blood, sweat and 
tears. In the 16th century Scots living in the 
highlands wore the kilt as a part of everyday 
dress. Farmers, blacksmiths, soldiers and 
nobles all wore it for matters of business, 
trade, celebration and work. It was common-
place to see people garbed in kilts of various 
tartans throughout the Scottish highlands.

As a piece of clothing, the kilt isn’t just some-
thing that is wore for style. In fact, it was 
designed to provide protection in battle and 
harsh weather. In the Scottish highlands, the 
weather can be very damp and cold, so the 
kilt with its strongly woven wool and 
open-ended design, allowed highlanders to 
move much more freely, as well as providing 
protection against the rain and cold. Also, 
with it’s thick weave, the kilt could act as 
extra protection during battles, similar to 
armor. And at night, when the weather 
turned cold, Scots would remove the kilt and 

use the garment as a very warm makeshift 
blanket.

Before 1792, the only way for people from the 
Scottish Lowlands or the rest of Britain to wear 
a kilt was to join the army. This was because the 
kilt was the usual attire of rebel Highland 
armies, who opposed British rule over Scot-
land. The free-flowing movement the kilt 
allows when wore helped the rebels to move 
quickly. So, as the kilt had become a symbol of 
rebellion and also of skirmish practicality, the 
English were terrified of notion that allowing 
everyone to wear a kilt may spark revolution. 

The diverse pattern designs, also known as 
tartans and plaids, are the colors of different 
clans and families that, traditionally, the weare 
would belong to. However, these designs aren’t 
exclusive to just families and clans now, the 
British military, football teams, different coun-
tries and a variety of businesses all have their 
own unique designs. They can be found online 
at the Scottish Register of Tartans.

Today the kilt is officially Scotland’s national 
dress and can be found all over. It is not only a 
symbol of national heritage, but of ancestry 
and culture that carries with it the very essence 
of what it means to be Scottish. From Glasgow 
to New York, and Tokyo to Rio De Janeiro, you’ll 
find Scots and others wearing the kilt on the 
city streets. Walking tall, walking proud.





Textile Entrepreneurism
By  Heidi Resetarits

Artists and crafts people once had to set up brick and mortar shops, go to fairs and self-promote in 
their communities. Fortunately, the demand for buying local, hand-crafted goods has grown in 
popularity, and the online communities have supported efforts by created a lucrative market for 
buying and selling. 
With over 1.67 billion page views and more than 1 million new members in 2013 Etsy.com repre-
sents a large online marketplace for people who want to sell their handi-crafts online. Members 
can create an online store for their work and can sell their work to people all over the world. Smart 
users have been able to increase their brand and popularity simply by managing their inventory 
online. 
Of course, the incredible access of the online world gives people the opportunity to show their 
worst. In 2011 an angry artist revealed that several large-scale manufacturers were buying artist’s 
work from Etsy, replicating them with cheap materials and selling them at a lower cost . Although 
imitation can be seen as a compliment, these stolen works represent somebody’s livelihood, 
talents and hard work. This thievery disappointed many online vendors who simply wanted to 
display and sell their art at a fair price. True entrepreneurs must now take the time to build their 
brand, patent their work, and build a true business around their craft. 
Art as a Lifestyle
People who make things by hand in the US and all over the world have a chance to try a craft and 
make something just for fun or even sell. The best part, however, of making anything is the actual 
process. Taking the time to grow an idea, find the perfect color, feel the texture of a yarn or textile 
and craft something from an idea to an actual piece of work is the best part, and is the true art itself. 





Bobbin – A small cylindrical or slightly tapered 
core made of wood, metal, or other materials 
on which  yarns are wound. It has a hole drilled 
through the center so it will fit on a spindle, 
skewer, or other holding device.

Breaker Section – The first section of a carding 
machine, which breaks up impurities such as 
burrs and chaff in the fiber and removes them 
before the fiber passes into finer sections of the 
carding machine.

Card Clothing – Sheets or strips of leather or 
other foundation material set with closely 
spaced, bent steel wires. The sheets or strips of 
card clothing cover the drums and rollers of the 
carding machine.

Harness – A frame that holds heddles in posi-
tion in a loom during weaving.

Textiles Terminologies 
From the Dictionary



Home to $4.5million
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The New American Arts-and-Crafts Movement
By Heidi Resetarits

The advent of the internet has allowed 
people to learn, create, craft and sell their art 
online. This has created a new economy of 
artists and creators all over the world. 

Everybody I know is currently aspiring to 
make something adorably clever by hand. 
My friends continuously post their newest 
creations online: a tiny, colorful knitted hat 
for a baby, a necklace poured from sterling 
silver into an elegant orchid form, a string of 
hand-folded origami paper cranes. 

Sometimes these crafts are one-time crea-
tions. However, other people are talented 
enough to make a business selling what they 
make. The popularity of ‘buying local’ aligned 
with the ease of social media access has 
brought our culture to the point where 
making things by hand is popular—and 
often, lucrative.

Creation
Hand crafts were once a skill passed-down 
from generations. A mother would teach her 
daughters the homebuilding capacities of 
sewing, knitting and embroidering out of 
necessity or to pass the time, and they in turn 
would teach their children. Now, however, 
what were once mandatory home-making 
skills have become hobbies for people from 
all backgrounds and either gender. If these 
skills are not taught through families, then 
people either have to learn through friends 
or become self-taught. 

Online education isn’t new—YouTube has 
given people the chance to connect to 
people all over the world to learn something 
new. Other social media sites, especially Pin-
terest.com, gives people the opportunity to 
share creative ideas (patterns, recipes, 
designs) online through images.  

Tying it all together is a site just for people who 
want to create by hand—and it’s professionally 
designed and monitored. Craftsy.com has 
become one of the most popular sites to learn 
how to create handi-crafts from expert teach-
ers online. Classes include quilting, sewing, 
knitting, cake decorating, art, photography, 
jewelry-making and more. Beyond the record-
ed instruction, Craftsy gives people the oppor-
tunity to buy supplies, connect with other crea-
tors and contribute to new ideas. 

Talented hobbyists can end up making enough 
crafts to fill up their houses and those of their 
friends. But those who are truly gifted can build 
a business out of their art, and can sometimes 
even make a full-time living. 
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Sri Lankan textiles: A brief retrospective
By  Chapa Perera

Sri Lanka has long boasted a history of textile 
manufacture, dating further back than 543 BC. 

The first historical reference can be found in 
the Mahavansa (the widely accepted source of 
written history in Sri Lanka) in its chapter 
detailing the arrival of King Vijaya (the first 
recorded King in Sri Lanka). As per the legend, 
he encounters the sister of a chief of a native 
clan, Kuweni, who was engaged in weaving 
loom. 

In order to better understand the significance 
of the context, it is essential that we examine 
this particular period in Sri Lankan history. 

According to the Mahavansa, Sri Lanka, prior 
to the arrival of King Vijaya from India, did not 
have a sophisticated governing system or a 
monarchy. The native community was divided 
in to three tribes: Yakka, Rakka and Naaga.

Even thus, the historical reference to Kuweni 
weaving loom proves that Sri Lanka already 
had a considerably developed textile industry. 
This textile industry of Sri Lanka has gradually 
become an integral part of the Sri Lankan econ-
omy, with the country now remaining of the 
largest exporters of textiles in the region.

Mainly due to its geographical location at the 
center of the Indian Ocean, the island nation 
has been historically one of the most famous 
trade centers in the world. This popularity 
brought a large influx of vendors, merchants, 
ships and even several invasions to Sri Lanka. 
These immigrations into the country not only 
mattered in terms of social and political con-
text, but contributed largely towards the devel-
opment of our culture and art. 

The same influence can be reflected in the 
development of the textile industry of Sri 
Lanka. For instance, the Chinese merchants 
coming into the country brought silk gar-
ments, and it is said that many Sri Lankan prin-
cesses and queens adored to be garbed in 
them. Another such important influence is the 
batik culture from Indonesia. Today the Batik 
Industry remains one of the most entrenched 
and culturally important forms of textile in Sri 
Lanka.

Even though exposure to foreign nations 
brought forth such additions to the textile 
industry, Sri Lankans have always tried to main-
tain their own culture and traditions in the 
industry. For instance, the art depicted in the 
batik designs are constantly connected to the 
Sri Lankan culture, embracing and appreciat-
ing the most unique icons of Sri Lanka. Yet 
another important aspect, as I believe, is the 
use of colours. The vibrant colours used in batik 
and also in handloom manufacturing depict 
the vibrancy of Sri Lanka culture, rich in colour 
and passion.



Su Embroidery - Painting by Needle
By Liangfeng Yao

“Is it a painting?”, that is the question people 

elegant works. Yet closer inspection of the 
visually deceptive creation reveals stitching 
and embroidery, Suzhou embroidery to be 

Su embroidery (for short) originated two mil-
lennia ago in Suzhou, the center of Ancient 
China’s silk industry. The abundant silk 
resources available here, as well as the inge-
nuity of Chinese people helped to make the 
craft very popular. 

Almost every family in this region would 
make embroidery. “Xiu niang”, female em-
broiderers, would learn the art at a very 
young age, studying for approximately two 
years to master the art and learning skills 
such as drafting, hooping, thread splitting, 
thread-tacking and stitching. 

creating a new work. When making cat em-
broidery, for example, the artist tries to recre-

embroiderer would split the thread so that 

stitch uses only a tiny part.  The techniques are 
only one element of Su embroidery, but the 
real soul of this art is found in the deep under-
standing of objects, creative color usage and 
innovative stitching. These are the traits of a 
master. For instance, without understanding 
the inherent structures and portions of each 

odd. Making animal eyes, for example, some-
times is a delicate process and creating the 

colors. While, shading is usually created 
through random stitching. 

After 2000 years of research and development, 

been created, and with an open-mindedness 
for other art, embroidery patterns have 

Nowadays Su is the number one embroidery 
style in China and is a major portrayal of Chi-
nese culture and art. It is the culmination of a 
passion for life, beautiful creations and wisdom 
of all Su embroidery artists from two millennia. 
It really is a beautiful craft.





One Percent For The Planet
By  Nik Tuff 

Yvon Chouinard is a legendary rugged out-
doorsman and entrepreneurial pioneer who 
has broken the way for a business that truly 
considers the interests of people and nature. 
From making better rock climbing gear for 
himself and his friends in the 1950s, Choui-
nard soon found himself building one of the 
most revered outdoor clothing brands in the 
world—Patagonia. 

The gear Patagonia produces is of an unpar-
alleled quality. It is developed and tested by 
some of the world’s leading outdoorspeople 
and is guaranteed under the company’s 
“ironclad guarantee.” It is just the kind of 
equipment you want for yourself if you are 
relying on it to ensure your life from ascents 
of the high peaks of the Himalayas to 
death-defying routes up the granitic cracks 
of Yosemite. 

However, the bravado machismo of out-
doors sports has in recent years become 
popularized and commercialized in Ameri-
can culture by outfits like Outside Magazine 
and catalyzed a materialism that has made 
Patagonia into a brand that some of the “dirt-
bag Patagoniacs” refer to as “Pata-Gucci” or in 
college towns, “Frata-Gucci.” 

With the high price tag involved in creating 
such a high quality product, the brand, while 
aiming to do good and as Chouinard defines, 
“wanting [sic] customers who need our 

clothing, not just desire it,” it has also become a 
symbol of status and popularized by this 
means.

Contrary to the vast majority of companies that 
see this kind of success, the company and its 
founder do not just accept this. In his memoir, 
Let My People Go Surfing: The Education of a 
Reluctant Businessman, Chouinard writes, 
“Everything we personally own that’s made, 
sold, shipped, stored, cleaned, and ultimately 
thrown away does some environmental harm 
every step of the way, harm that we’re either 
directly responsible for or is done on our 
behalf.” 

This conscious awareness streams into an 
active company ethos that actively counters 
materialism with campaigns which aggressive-
ly and convincingly give reasons to not buy its 
jackets to its commitment to donate one per-
cent of all profits regardless of the annual sales 
to environmental endeavours. This is what the 
company perceives as its tax for not being 
completely sustainable.

Patagonia is among the rare milieu of mis-
sion-driven American companies and is just 
the kind of company we need to help others 
see a model of how a company with a strong, 
uncompromising ethic can work in a capitalis-
tic system and is what this world needs more 
than ever—one which counters the trend and 
works with the interests of people and the 
planet in mind.

Opinion 





Philippine Textile and Handcrafts: Traditional Artistry Lives On
By Jefferson Docto Maquiling

As westernization was becoming a trend and 
was threatening the Philippine textile and 
handcraft industry, many government agen-
cies and cultural organizations feared its 
death and thus, worked together to revive 
the weaving tradition. Today, little by little, it 
is finding its way back. With cultural fairs and 
exhibits being held left and right, many are 
now engrossed to using and advocating 
these unique and vast selections of Philip-
pine textiles and handcrafts.

Filipino textiles and handcrafts are a product 
of the country’s rich cultural history and 
identity. Behind each cloth is a story of a pas-
sionate weaver whose mind and heart is 
thread through the fibre. There are many 
indigenous textiles that are proudly made 
and only available in the Philippines. They 
include:

Inabel – A colourful representation of the 
elegant past of Ilocos, this textile is produced 
in La Union and the Ilocos region.

Ikat – This is used by the B’laan people in 
Southern Mindanao to create their 
well-known tapestries.

T’nalak – This traditional cloth, which is pop-
ularly known for its meaningful patterns, is a 
product of the T’boli people in Lake Sebu, 
South Cotabato.

Hablon – Fabricated mostly in Iloilo, this 
cloth is made of various materials including 
jusi (banana fibre), piña (pineapple fibre), 
locally produced silk threads, cotton, and 
rayon.

Yakan – This is woven in Basilan using pine-
apple and abaca fibres.

Sinamay – This coarse and stiff material is made 
of Abaca and is commonly produced in South-
ern Luzon. 

Abaca – Also known as Manila Hemp, Abaca is 
the Philippine’s most abundant textile product. 
In 2011, the country produced a total of 73,274 
metric tons of abaca fibre and has exported 
them in the amount of US$140.3 million.

The creativity and artistry of Filipinos are 
known all over the globe. Many artists and 
fashion designers have proudly shared their 
handcrafts to people all across the planet, 
some of which even made it in the lime light.

Filipino-made handcrafts include fashion 
pieces such as hats, bags, clothes, accessories, 
and footwear. There are also home decors, 
which are widely imported and sought after by 
foreign investors. Various products, such as 
cabinets, lamp shades, sofa sets, chairs and 
table sets, wall decors and more are made 
using locally produced raw materials, including 
bamboo, rattan, abaca, buri, leather, and other 
naturally produced fibres.

The most recent International Fashion Show-
case has featured the creativity of young Filipi-
no fashion designers as they used indigenous 
materials and social enterprise to support the 
communities devastated by Typhoon Haiyan. 
Members of the press, investors, buyers, and 
fashion aficionados joined to support the 
event, created to fund community develop-
ment plans.

Truly, the country’s young minds still find ways 
to involve the colourful Philippines culture and 
traditions. The textile and handcrafts produced 
in the Philippines reflects in part how Filipinos’ 
everyday life is built using creativity, passion, 
and love for the country.
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